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Abstract

The purpose of this study was to develop a framework for economic development model
of sport industry using social networks. The research method was a two-stage instrumental
exploratory combination. In the qualitative section, 16 experts in the field of sport
management (selected for identifying the economic development model of the sports
industry using social networks) were interviewed. The tool used for identifying the factors
of the economic development model of the sports industry using social networks, was
semi-structured interviews with focus groups (and document studies) to evaluate validity
and reliability of the study. In the quantitative part, the research method was descriptive-
survey. The study population was all faculty members of the colleges and departments of
physical education and sport science in the colleges of the country. According to the latest
statistics, there are 38 educational centers with a population of 369, 189 of whom were
selected by random sampling based on Cochran formula. The instrument used in the
quantitative section was a researcher-made scale based on the qualitative sector-based data
theory network. Face validity was assessed by ten sport management professors, and the
content validity of the questionnaire was used by Carcass model (CVR=0.86) which
content validity was confirmed. Convergent validity, combined reliability and Cronbach's
alpha were used. Descriptive statistics and structural equation modeling were used to
analyze the data. The results of the qualitative research showed that the strategic factor of
the model is multiple value creation of social networks for economic development, and in
terms of outcomes, expected and intangible results from organizations, institutions and
sponsors were considered. In addition, in the quantitative part, the relevant t-values of
each factor have a significant impact, and the whole framework of the economic
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development model of the sports industry has been endorsed by the use of social networks.
The results also showed that the research model has a good fit.

Keywords: Development, Economics, Social Networks, Sport.

Extended Abstract

Background and Purpose:

The sports industry is one of the most important industries in the international
arena, which has contributed greatly to the economy of various societies today.
The growth of sports in all fields and its expansion in all groups has made the
sports industry known as an important industry in the world. The expansion of
sports has led to the widespread formation of the sports industry today
(Meier,2018). Social networking is one of the latest advances in information
technology as well as a new approach to marketing. On the other hand, the
unlimited communication of users in these media leads to interaction with users
(Molahoseni,2017). Due to the lack of comprehensive models in this regard, in
order to present the model in the present study, the Foundation's data method will
be used to discover concepts in this field and provide an economic development
model using social networks in sports organizations. Therefore, this study intends
to answer the questions “what is the paradigm affecting the economic
development of the sports industry with the use of social networks?”

Materials and Methods:
The present study is a mixed design project and its method, due to the fact that

there is no pre-model and the researcher has tried to discover this model, is a
gualitative-quantitative (consecutive exploratory combined) model. Further, since
it seeks to build a tool to measure the economic development model of the sports
industry using social media based on qualitative data, it is a series of exploratory-
instrumental explorations. In the qualitative part, the case study is qualitative and
the participants are experts in the field of sports management. Using targeted
sampling method and theoretical saturation technique, key informants included 16
experts in the field of sports management. To identify the framework of economic
development model of the sports industry with the use of social networks, they
are interviewed. The tools used to identify the factors of economic development
model of sports industry with the use of social networks, semi-structured
interviews with focus groups and study of documents have been used to provide
validity and reliability of the study. In order to collect data, the Sports Industry
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Economic Development Questionnaire using social networks was used, which
includes 91 items that have been extracted according to the theoretical basis and
the qualitative part of the research, and their items are based on a scale of five
options. E-Likert, from fully agreeable (5) to completely disagreeable (1), was
used to examine formal validity from the perspective of ten sports management
professors Further, the Carcass model was used to validate the content of
guestionnaire questions (cvr = 0/ 86), and reliability was confirmed by Cronbach's
alpha. The analysis of the results of this study was performed using structural
equations using Amos 20 and SPSS20 softwares.

Findings:

In this model, the causal conditions, the binding or persuasive factors, and the
process of economic development of the sports industry with the use of social
networks are shown. Also, contextual conditions, development of sports
equipment, development of standards and evaluation, strategy of development of
financial resources, development and strategy of legal development process to
have an approach to economic development with the use of social networks are
provided. Social factors, human factors, political factors, structural factors,
cultural factors, strategic factors, and technological factors are considered as the
central category. The strategic factor of the model is the multiple value creation
of social networks for economic development, and in terms of consequences, the
expected visible and invisible results were considered by the organization,
institutions and supporters. In order to investigate the factor structure, the
framework of economic development model of sports industry with the use of
social networks was used to analyze the path. After calculating the corresponding
T value of each factor, it was determined that all the framework of the economic
development model of the sports industry with the use of social networks has a
significant effect.

Conclusion:

Therefore, it is recommended that training on human strength be used more
seriously. The need to use social networks has provided data information and
information infrastructure, which unfortunately has received very little attention
at the moment and should be considered more. By providing a model to explain
the economic development of the sports industry using social media, managers of
sports organizations are advised to apply this model in practice. To develop
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research on the economic development of the sports industry with the use of social
networks, it is suggested that more research be conducted on the subject and the
relationship between the subject and other management concepts. According to
previous researchs on the impact of economic development of the sports industry
with the use of social networks on the profits of organizations and private
companies in sports, it is suggested that in future research, the relationship
between economic development of the sports industry and the use of social
networks with the profits of organizations and private companies be taken into
consideration.

Keywords: Development, Economics, Social Networks, Sport.
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Table 2: An Example of Open Coding
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