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. Statistical Package for Social Science (SPSS)

. Normed Fit Index (NFI)

. Comparative Fit Index (CFI)

. Adjusted Goodness of Fit Index (AGFI)

. Goodness of Fit Index (GFI)

. Root Mean Square Error of Approximation (RMSEA)
. Normed Chi-Square (CMIN/DF)

~No ok~ whNE



W) )39 Slods gz i g S1hol y Aibled S b5

ools yog b p5lo -F Jouo

E0) (Sopds @) Nox a5
—+IVY¥ —\Y Q1
o NIN2 A Q2
—+/a¥. -IYOF Q3
-+/49) ERY4 Q4
—-IFYY —/NeY Q5
—efhe —e[eAY Q6
—+IASD SAY- Q7
— /AN AN Q8
—-/#YA AR Q9
—IAOY -+\YQ Q10
—+/V0A -[+¥4 Q11
—<IO\Y [ fF Q12
—+IYAO SN Q13
AR —- 5Py Q14
AR — /£ Q15
—-I$YA - /YYY Q16
—+[+Y) —-/Y¥fY Q17
—-/#aY ARAS Q18
—+AY- —[YY Q19
- /£ -/-Y¥ Q20
—<IAYA —-YYY Q21
—-IY5F —- /0¥ Q22
—e[geY -\ FY Q23
—+/£50 - IPYY Q24
—/Yf- —-[$8A Q25
—V/e¥ — /B Q26
—-/aYY -\ Y Q27
-+/244 <INYY Q28
—/AYA -/+34 Q29
—+IA¥O <IYEN Q30

- [#a¥ -/¥a. Q31




\yay )gq‘}e‘.w 9 é‘é).o szO)Lo.& @:&)’)3 e ] Ollao

Wy

o1 »2 @1 .
1 " e .
7 18 19
3 0 4
14
oral p -
19) 1
A 70
1
04 a3
34
Beand
L attracivenes 019
" .85 18
Company~
o0 | consumer
tmrafication
59 30 , e 40
a 1 M "
T 12 13 4
3 1 1 9
cause related
marketing Loyalty
g o on ~ LV &
- 4o O5) o0\ s 50 [ */ ™[ sa\ o ad oy
£ 1920] [a27] 527 15](@11] (c22] [523] = ;
7 e 1 T @ 2 22 34 B as oy ) ~ 2
W NN : O e

Gg R Wans b g LSl Yol Juo —Y 5o

la) s Jgud BB 5 uFos5lail sl Jaw glp ojlail ax b la jaxls aSu) 0,5 jasein sl
Joe s laol ¢ oy iz 36T Gl o oS Julow ail8la 1) (6 5 oslusl sl o ples 3L
shole Jdow b s 03903] Iy &gt s b psie 4 beye a5 g u5esll
bl e Seslal sla Jae aS ol las 6, Seslwl la Jow oo s sl p oadploxl
S B Jow g 3 aad 5 OB A Wy Coolin aiiS B ras Cugn (5 oy ilalgs >
5 SrSoilal sladae il S slapasls ohen ganl el Jdod @l s

el 00 43|)| == BJLQ..:Z; Jj*-\-? N d)l_';_f,LM,



vy

)39 Slods gz i g S1hol y Aibled S b5

)bl 5 g pSejluil gladue 5l I sloesll -0 Jyu

T3 Jewe uad ol cwlis Cogh U1
6)|olé9 ™)

bl lsle  wys GBl wy ki Slalgs pus
5 | S s

<b FVTY O YIFEe BV YY) AOEY  ALYS /-0) S S

o3l ax 0 4
GFI>0.9  -AYY -/}  -/aF. .Yy CJATA a5 JAFY Gl S
Iy .‘ .
AGFI>0.8  -/AQY  -/a0F  +/YAA  +/AQY VA CIA¥Q MY Alr st
c.)...uJ;d.:u
0'90:1CF' JAMA JAAE SAYE - ja0Y - aAS CJAFY NIXH FRIES
lua  Sus)
0.90<NFl  ive  .java  .;asA vy <JAAY JAYS  -/AYR e Sl
<1 ol
oy ol ady
R'\gSO%A B YA VY +)eYD AN RSN N R S
<0. Q‘)Bﬁ*’.“ u—*—i‘L‘-‘

b (53l 5l S eslal la Jae a5 28 5 il (i o0 g Byled Jou il 4 az g L
oSl 5l ssra bosls a5 wws oo lis Jow (S sl sl (Koo leay s ls 65 5
03951 Sl 93 p5 5 ol o5 53 (5ol slade b 5 gm0 ulem
sy 8,leds Jgd 0 3 o b a8 cel oad oolaiwl (g lale oYoles (5le Jow 5l bas )3
0555 lls &y 45 b el o ) ingy este 55 il IS slaetls i
ools lawg oI g i3l bamoslis ( IS sloasls a5 cd )5 amas Gl o YU o
SYolre (6551 aiS o Coles $51 5 093 4 oads,glaes sloosls oo leds s
3 0l g gy 2 51 o el 0 Byl 90 8)leh JSE 53 (Gigmms S5 il olpemats 55l
aS ad eoltul (g bolias mhaw 5 Sl Jlade Sz adls g0 5l acs 8 (g loline (g3l sl
Ol S lase) all (VAF) 51 pis Wb Slhme Hlade P =4/+0) s loboe mlaw bl 5
s folins whs sl P =+1+0) 5 iSzsS polie cpuizan (35 on A5 pga 55 4o o
C1A0) gl ;3 jho jlade b (Soem)S) Slayyg sln oadamlne Jlade loline Sslis 5l (Sl
2ol @l A Cul sals Al s s wyp a4 Joao Judodga o bl 4 asgs b el

g oo oddlive i b leds Jgux



YWAY 592yt 9 010 po (FR0,lods (0559 o oo Wiladlae ¥

Bard 9051 s 5 (Ggam 5y ol pd =5 Jguzr
g e o . L
) . . oo o 33l .
e R D) A 55
ol e Y/A- <104 Sp ol el s Ll )

é)l B

ol ofee YIVY <120 ORI By Conlis Y
ol elery Y/Y- - IAY KUJERRWE: Gpae Cugn Y
ol [y Yo JVF RUJERRWE: R JCAY ¥

o

ol A YiPY Y &5 dad & ol

RV J...:L Bdns 8 Aot (il b Lo Jguz oMTc,wo:p C—-_uL.; 4 azg b

S5 4ol g Cu

L kbl bl sl » wlg g alalgs . oL L slas,ly o bylnl 5.5 54
oS Sgege & Lo el ol oy HIS 31 IS5 55 b L)l g sl (02555 slo g a8
6o paly szl 55 so 55 by basls 53,50 5 a s Cacl aSL (S oSS Dolas
Lol baplosle 55 CenSd 5 Culibge m Ssge sl saiasslis ailalss o5 bk
(330 Siydalip 4 a5 000 ()l sla Sz 508555 b bLS )| piues slml 4l @ 425
Srdidyies w35 ol 5L ol slacuse b 5 it lp L2y ssledae
Lis gly ol olereas Al 058 o0 wgarme ks Byo el baiy ol scloxs]
S 08 13 Sl sbagleile I jetws o sl iy pliicele aslbdaes socule>
Wy Sliz) Shlol p ailales > b1k Sl o) JWoa st 8 S BTG Lol
OS50 )y 5 (B A 4B p aST b by Slead w2 g (Ghase
A 2l o) (6 i

ol (YY) 239 5lsb g pod 5 (Vo)) o)) Ke 5 julSUT K bt sillae a5 ot 0l 0
SlmeS oyls gin lp Wi cwlis p s P eSS 0 sleinl Cdgtine sl
Sk mioren g Al (g e dleiel (6,185 50 Gl sanhe il wlales S b IL
5 Oube baude a4 (Y)Y (g) a2 oo Giali8l caiiS B ras lp |, Wy Coolis alalgs 5
5,050 a5 Sloj 0yl &8 15 Wy Celis  sesiins 50 wlalgs 5 oLk (YY) 3o,



o )39 Slods gz i g S1hol y Aibled S b5

alalyz 1 2byBl Gle 4z e a5 0,5 o)Al S5 (pl 4wl w8l (pl SIS 2l
ONlelid g (Brme Jotao |) 355 (6 iy (oulidaily (> g G908 L 1055 b I
g g ds il | jepde ladip culis wilg o Bl pl Wils e wip o] coolis
Sy ailalgs o LU 1L aS] S &S5 Wloads )15 o)lg 03l a5 0gd sy slaai & g
5 Ot Dot ood) ES L Gpm a5 5lS (Ghepl BacnS slad o laniy
Czge S pdyCadgiun L)y Wlgge wiled gl (59, ailalgs s 2L Bl 4 ealigh a6l
5500 L8, 09,5 L g Cnd (Ko Conld g Dyl ol a5 clly Sl o wub aldl ol O el
o)Ll T s b aS (6,500 ST 0gd o F 5,08 o dn> ol Caoliz jg50 4 e ol 4
DS jgpen g aastie 05> ol 4o 1) 095 (stloixl (g pdyiodsins 3l ojem g0 b S ol
35S o &8 i 90l 8595 50 a5 Jas &y i3 (555 degarme Wy 99050 Alis
dhaly s loboe cnlsl o cal Bolo 5 aiS oo codlad Al Clllage 5 codle 5 laieies
9 ).uliﬂ L)i.?" Sl ‘CJL».: dJUQ.Q FLERW 3y g.,S).w l.> oda.»Su_@)m CogR g Mg w‘»
ol 5l a8 o w0l 4l (V1Y) fgmilr 5 oS 5 (Vo0 %) 595 5 J (Y0 ) 0) ol Sen
At (| 55 (gt 0594 5 Ty drelz 4 s 093 lacgtue xS daus s Sleladl L
4 Obeladl b poenin O g0 aST L o0 o Ao (pl 4 093 IG5 55 olgs) WS S o |,
Ol 5l s 9w analed 5oy wllae 093 4 )b i (Wgd Sle oMbl sl (IS
aS Sl BT (Y200) 59,5 9 Lolbl co,nl & Lo 4 ol b Koo Ldow 05,05 oo Cug
Sl e Sooplady 5 0T (Brme anal> j0 1) 095 (IS 4 vl e i B b s o2
Slllas mls b 58 0> aal b oS00 L oaiiS B pas Cugn dayl) (g jloboe ¢yuioran aiS
(V) T3Sy 5 ez g (Vo) 0) G0l 3o g (Blo =589, 5 —(wlysS 5801 -5
Loyl Kalen 59 wgllae Coga b wl 00,5 Byme dnsl> 4y g sl 00,5 LSl 1, o
ol oS vales lag bled 0y ol 0,3 a0 cdiS Cogii 1) (g9 wgllae aidl g Jad Coga Silg3 oo

1. Ahearne, Bhattacharya & Gruen
2. Bachman & Wilkins



WS oolaiwl by, Sleas 5l 008 o pueeal 3,8 ,L L a5 5l Cuwal cga ] 5l alies
51590 cazmiiys 0,8 o el (] (AD G055 055 gl Cuse @SS (6l g
5 il e 255y Sleas 3l eoliil wad o8 5 b sdiiS G s Cugh oyl 45 G il
ol (V0 2) ool dalllas does b @olhas jus 0,5 auad g S i) il (g foline caals]
o5 wims e bt wloads il 5 e ple ly sliils, ole 5l ogeyel 45 applie
Ol izl Slasl o les s ol 5 0,5 oS B S B rae 5 b e 4 (6,50 wo b b
St S lyie |y 31 Azl e UL o Sl Goyb al 5 5 ool Slulio! (505250
S ol el 5 Wlalss s ik 4 4z el slolo o anS Lis 055 sl ol
ol Laa> (6l 0aiSGra0 jo Swds dbul 4 BB LA g elesl g el 00,5 oy 0ges
Sl il 48l ol (8l e el el 08,8 ST L 5 iy B sl | ol ot
Yool a5 ol Loy ;b cnl 5 0,08 GLICE5,0 0,5 b 5 e Ll B 0 a5
siige oy i ISES,s b (BT B3 besl Luls, ol o (55wl
ool STyol (5l e (s & s (o555 degarme pgad) lojle poal 05,55 Jai)s 4z e
Sloas sapoddl) g ool Sloas 5 YIS o 55,5 degaro 4y 00iiShpao 45 solozel 5 5Vl
Sl s AVl g8 LBl s 5 8,8 sl s ity B S ol e Bl i )
w9 Sleas 3l oolaiwl dad i IS LA jregh cpl o Al 4 as g bclls 1) i
s sl 5 5 1585, SLLH 5 15 Sleas 5 YIS D1 L 55 e dnogs wudls ,ib
S Sbml gl o | (B 0l Gl sl Sl ine s 5 0SS e 5 sl
5 ool Slalllae @bl b oS 0l (o) 255 2B L )I8055 55 (5l0lg Al (5)lobine wolesyo
M55 ol 5o a8 Canl iaBge 5105 gy guad (Vo1F) T la ) 5 Labls 5 (V+))) V(5 lal;
o)l (o859 degome S5l 1) Cwds g Jgame plod 500 (25555 Sless 5l eslital sl
Jolse @labid (Olnl (5559 oo )3 uld) wuits Lo 2 laJlu jo a8 oo )l >
bl (i (nl e a5 Cwl Cueal Gl (Glie) OLIRA; 0 WS wad n SEe
19708 yin DlalaBl plol (gl al Slulils W, wad P Jelss alexl wlalss >
D9 b aS 0ed oo slpaiion goladl oKy ol pae 4 (sloam! Sl ol 5l SO lgieay
oS oS olml o] Jlaiye 1) eBugs ol el delil 5 (b e Goi gl o ploeslins
3yls cop pl8 Loyl sdlin (sliwlyys g 8,5 o Jloisar (ylojlo laticolo 5> 1) b iie Hlojles

1. Yasin & Zahari
2. Fatma & Rahman



wy )39 Slods gz i g S1hol y Aibled S b5

Sloas o)l a5 Gips Cento ) rmizman 0950 o)l a5 wuad (Rl s ol re oS
olrie ly 1) Gyl )l 5l plie ly oitin cBo 4 bl popmgaleyd ey
RVERR S NN I VO SRRV SRV I WY | [P DR E S I Vo B IN S PR VL g e

g dnal> & Cwad g sl Glatudgins 4 bgpe ES 0 S lad Sl pare 250 09l
SIS oo (gm 592 ebay (tloizl lejle air b Su L adasite bl S L0 el 5
bl e sleoged 51 (o wlalss s QLIL Gy, S Sibn ) eloix] S S
L obrtie leeys ploslo jlitel (il skl gaeate b it Lt 5 Do sa )0 o5 ol
5 OLLLL @l g onl 5l Jol> @bt .cwl plojle JBgens )3 (fwys g Cdlao L]
ooy @l p (Fae @laslidn (nlply )l Coeal Joo & p3 (o059 degere Glno
Dgbise Bl (5559 degazme (pl Ol nse sl

b Joe & S (25559 degerme -1 45 09h o0 Sleidn wlalg S SbBL slacdlad Ao
celazzl B0 ey Slaladl 4y by e Sl ciiadan 5 oos 3,40l 1 oo LS5 4y
Colwcy 5l o250 50 obsS Jlom gedsi b o a3 (0l i) (LIS JLis s 1) 995
L eye) a5 Shol ol lgice waboe csalin g2l oS oS,0
e O 900 Colgtas cpl olo Gl oo & S (359 degemme Wp 392 g
2 Slin Gl mls cote o cadl Jos & 3 (505 degemme geges Lailsy wxly Bage
Segarma oy g G310 Abgzme o Y slunl (asuia SlS (Y2 ) ), Kuidys 5 Kty yagy dalllae
dge (floizl (6 pdyCelgtae buiiS o oS Wigd ools I3 laely Joe S (o559
@ ol olpen (idlio b eloizl g pdiiudsinn slooje> o ol S mass 4z 51T il
Ols Oll 5l ity 9 0357 S03lete |y s cl 098 o0 Sty Joo &S (25559 Aegerne
Sbul axel> g win slp |y i (a5u 5l Sl OS5 59 SRl a8 ass DLl ) alee e
B> dad g alales > SbBL ol dlal) uob Wil Aline (nl 9d oo (i S (o
pLl )3 ladunnto 4 S (Juto Soidd (BaiiS S pan baes S ol -V s 55,5 1,
9 Gl Sl (S 0)5dn) Sls Glaply ;o 05 oo Slpiing ijlai 295 lagss
L bednis az 4 alalys > glacdld 5l Jols welyo a5 050 o)lil o jsbas (oyed
Dgd g0 03l javass oblle

30 PR 4SS 5 SwgdE g > (Gilwdine - aS 0l e slpiiog SIS OV gl e
aiojls oLl b wlatdlg 2515, azg JUdp0 a5 oS > BanSGas b asl Slisls

1. Pomering & Dolnicar



scd iy o aS Kepg 3 Dl sy gbdaaxd cilad,p -V S go,000
5 22 (S Slaal (lls> oS 358 0 Sl Wlails 550 mw (K0 5 slex
WUS I Ol dea b (S 5 (e )8 Sdity e 0 g w8 QLR i 1) (A5
(NS Slaal Jos & 3 035,5 degerme bawgd DB Glaceasd oS5 bl ple
0308 Aegeme? Glpde (8,0 oS B rae Cuse wlesl &) ps Nsd (Slles 5 Slad
S olomyl &8 5 b ilgS oo 00 liS' G pas g Lol &5 e csladalyy Jdoas € Jas &y o
Slodieo) i «ugp p oollae b sl (nlpln WS S 505 b ite Cuse Sl Wb
- oS0 olbls )l auS cuews bl )l g cols) (cloial Az g wibe 1) (g low pl Cugn npe
3,90 ol e plml sl 3,5 oo )l 6l cuge ol RSB )l pb 8Ly st
oo (BLI slaylnl 51 Seplas (i o5 wiST gl b plpse (Gl b BLS,D
le 50 MU Sl |) dehe diioiinlyd g wamS oo g 5 | Sy Sl Sy b AL ey
sl Gkl g il axsls ohg azg i (nl 4 Joo LS (2359 degeze (lpoe
ozl eloizl Plaw @ Cond a5 wims plis plytie 4 dlalys 2 L)Ll slaacl
e 5 olo B5h> gl wrse il j2 IS jsbay 5 solgug i (et Pl
g Vgarme & S 1) (bt (6)I3lg Aliwgins 5 wiied (LS @sd oo dnslr S ol
Al 095 W slosb Gl b cpl 5l g e il 8l sem Sleas

Sl 0085 azg5 dilalgs 13 b 1L 4 SewdlST g Gax D jgots o y9dS b )9 40 45 sl
Ll gl oo ploxl alalss 2 b )IL Cuzyo @lacadlad (155 Caio )0 sl 4 4295 L g
degazme (JUoplgieas sl oats gy 0l e Jolss 5 allalys > Sl Couibse (55L
@ik slacudled (Llliy 51 (S plprear b Bl agh (ol 10 &5 Jee &3 (2559
saiiolnl clacalled ooy il ol Lol sl collbday Jsiio by Coio 5o ailalys o>
— S B degerme 4 agh (nl el nlplo rl ais ) p ailales 2 S BL ey
@ 0l 2 f5e slaanlin 5 alalys s bk glacdld coibse caz o Jos &n5 (23559
» wbelys s bbb Cone 0 Szskhe b Giegh (nl orires S (0 SLLL SWS L
oo gty | 3)ls 3925 aiejinlys o magh W5 o nl el see SB))g e
2l alelss s b5l i slahags bl &b s san] ol Syl 4 g amo oo (g
S oo Sl ol edlalis ez )5 Cuno



va

10.

11.

12.

13.

14.

15.

)39 Slods gz i g S1hol y Aibled S b5

&bo

Abrashi, A., & Hosseini, S. Y. (2013). Modeling structural equations. Tehran:
Publications of Sociologists.

Ahearne, M., Bhattacharya, C. B., & Gruen, T. (2005). "Antecedents and
consequences of customer-company identification: expanding the role of
relationship marketing ". Journal of applied psychology, 90(3), 574.

Barnez, A. J. (2012). Corporate social responsibility and its effects on brand
trust. (Doctoral dissertation). Auckland University of Technology, Auckland,
New Zealand.

Bachman, K., & Wilkins, S (2014). Brand commitment and consumer-brand
identification as determinants of consumers’ brand loyalty and repurchase
intentions. SERC Working Paper Series ISSN: 2056-355808. Plymouth
University, 11-32.

Barnes, A. J. (2011). Corporate social responsibility and its effects on brand
trust. (Doctoral dissertation). Auckland University of Technology, Auckland,
New Zealand.

Bigné-Alcafiiz, E., Curras-Pérez, R., Ruiz-Mafé, C., & Sanz-Blas, S. (2010).
Consumer behavioural intentions in cause-related marketing: The role of
identification and social cause involvement. International Review on Public and
Nonprofit Marketing, 7(2), 127-43.

Barone, M. J., Miyazaki, A. D., & Taylor, K. A. (2000). The influence of cause-
related marketing on consumer choice: Does one good turn deserve another?
Journal of the Academy of Marketing Science, 28(2), 248-62.

Clottey, T. A., Collier, D. A., & Stodnick, M. (2011). Drivers of customer
loyalty in a retail store environment. Journal of Service Science, 1(1), 35-48.
Chang, C. T., & Cheng, Z. H. (2015). Tugging on heartstrings: Shopping
orientation, mindset, and consumer responses to cause-related marketing.
Journal of Business Ethics, 127(2), 337-50.

Christofi, M., Leonidou, E., Vrontis, D., Kitchen, P., & Papasolomou, I. (2015).
Innovation and cause-related marketing success: a conceptual framework and
propositions. Journal of Services Marketing, 29(5), 354-66.

Currés-Pérez, R., Bigné-Alcafiiz, E., & Alvarado-Herrera, A. (2009). The role of self-
definitional principles in consumer identification with a socially responsible company.
Journal of Business Ethics, 89(4), 547-64.

Escalas, J. E., & Bettman, J. R. (2005). Self-construal, reference groups, and
brand meaning. Journal of Consumer Research, 32(3), 378-89.

Eisenberg, N. (2000). Emotion, regulation, and moral development. Annual
Review of Psychology, 51(1), 665-97.

Fatma, M., & Rahman, Z. (2016). The CSR's influence on customer responses
in Indian banking sector. Journal of Retailing and Consumer Services, 29,
49-57.

Guerreiro, J., Rita, P., & Trigueiros, D. (2015). Attention, emotions and cause-
related marketing effectiveness. European Journal of Marketing, 49(11/12),
1728-50.



WAY 5o 50 9 91 yo FAoylosds (o} 59 S s o olallano VA

16.

17.

18.

19.

20.

21.

22.

23.

24,

25.

26.

217.

28.

29.

30.

He, H., Zhu, W., Gouran, D., & Kolo, O. (2016). Moral identity centrality and
cause-related marketing: the moderating effects of brand social responsibility
image and emotional brand attachment. European Journal of Marketing,
50(1/2), 1-44.

Hunjra, A. 1., Azam, R. ., & Humayoun, A. A. (2012). Cause related marketing
and its impact on sales: Mediating by brand loyalty and customer purchase
intention. Journal of Aktyajibhiekohomikh, 5(131), 468-76.

He, H., Li, Y., & Harris, L. (2012). Social identity perspective on brand loyalty.
Journal of Business Research, 65(5), 648-57.

Kim, D., Magnini, V. P., & Singal, M. (2011). The effects of customers’
perceptions of brand personality in casual theme restaurants. International
Journal of Hospitality Management, 30(2), 448-58.

La Ferle, C., Kuber, G., & Edwards, S. M. (2013). Factors impacting responses
to cause-related marketing in India and the United States: Novelty, altruistic
motives, and company origin. Journal of Business Research, 66(3), 364-73.
Lucke, S., & Heinze, J. (2015). The role of choice in cause-related marketing—
investigating the underlying mechanisms of cause and product involvement.
Procedia-Social and Behavioral Sciences, 213, 647-53.

Lee, J., & Lee, Y. (2015). The interactions of CSR, self-congruity and purchase
intention among Chinese consumers. Australasian Marketing Journal, 23(1),
19-26.

Luo, X. (2006). A contingent perspective on the advantages of stores' strategic
philanthropy for influencing consumer behavior. Journal of Consumer Behaviour, 4(5),
390-401.

Menon, S., & Kahn, B. E. (2003). Corporate sponsorships of philanthropic activities:
When do they impact perception of sponsor brand? Journal of Consumer Psychology,
13(3), 316-27.

Moisescu, O. I. (2006). A conceptual analysis of brand loyalty as core
dimension of brand equity: Competitiveness and stability in the knowledge-
based economy. International Conference Proceedings, Craiova, Romania,
1128-36.

Marin, L., & Ruiz, S. (2007). “I need you too!” Corporate identity
attractiveness for consumers and the role of social responsibility. Journal of
Business Ethics, 71(3), 245-60.

Nerkar, K. R. (2013). Achiving CRM through cause related marketing.
International Journal of Marketing, 2, 80-5.

Papista, E., & Dimitriadis, S. (2012). Exploring consumer-brand relationship
quality and identification: qualitative evidence from cosmetics brands.
Qualitative Market Research: An International Journal, 15(1), 33-56.

Pomering, A., & Dolnicar, S. (2009). Assessing the prerequisite of successful
CSR implementation: are consumers aware of CSR initiatives? Journal of
Business Ethics, 85, 285-301.

Polonsky, M. J., & Wood, G. (2001). Can the overcommercialization of cause-
related marketing harm society? Journal of Macromarketing, 21(1), 8-22.



A )39 Slods gz i g S1hol y Aibled S b5

31. Perez, A., & Rodriguez del Bosque, I. (2015). Corporate social responsibility
and customer loyalty: exploring the role of identification, satisfaction and type
of company. Journal of Services Marketing, 29(1), 15-25.

32. Qamar, N., & Lodhi, R. N. (2013). An empirical study of cause related
marketing and consumer purchase decision: Evidence from Pakistan. World
Applied Sciences Journal, 23(8), 1125-34.

33. Rashid, A. S., (2016). The effect of benevolent marketing on consumer
purchase intent (Unpublished master’s thesis). University of Tehran, Tehran.
(In Persian).

34. Shah, M. G. H. (2013). Cause-related marketing practice of some selected firms
in Bangladesh and its effect on target segment. International Journal of
Scientific and Technology Rsearch, 2(1), 123-7.

35. Shabbir, S., Kaufmann, H. R., Ahmad, I., & Qureshi, I. M. (2010). Cause
related marketing campaigns and consumer purchase intentions: The mediating
role of brand awareness and corporate image. African Journal of Business
Management, 4(6), 1229-35.

36. Tsai, S. P. (2009). Modeling strategic management for cause-related marketing.
Marketing Intelligence & Planning, 27(5), 649-65.

37. Vélez Garcia, A. E., & Ostrosky-Solis, F. (2006). From morality to moral
emotions. International Journal of Psychology, 41(5), 348-54.

38. Davvetas, V., & Diamantopoulos, A. (2017). Regretting your brand-self? The
moderating role of consumer-brand identification on consumer responses to
purchase regret. Journal of Business Research. 80(9), 218-27.

39. Westberg, K. (2004). The impact of cause-related marketing on consumer
attitude to the brand and purchase intention: A comparison with sponsorship
and sales promotion. Australia: Griffith University.

40. Wheale, P., & Hinton, P. (2007). Ethical consumers in search of markets.
Business Strategy and the Environment, 16(4), 302-15.

41. Walliser, B. (2003). An international review of sponsorship research: Extension
and update. International Journal of Advertising, 22(1), 5-40.

42. Xie, C., Bagozzi, R. P., & Meland, K. V. (2015). The impact of reputation and
identity congruence on employer brand attractiveness. Marketing Intelligence &
Planning, 33(2), 124-46.

43. Yasin, N., & Zahari, A. (2011). Does family and viral marketing have any
effect on brand equity? Contemporary Marketing Review, 1(8), 1-13.

44. Yoo, B., Donthu, N., & Lee, S. (2008). An examination of selected marketing
mix elements and brand equity. Journal of the Academy of Marketing Science,
28(2), 195-211.



\yay )99'){;}') 9 é'o).c ‘fﬁo)w ‘5&})5 <O 0 Ollao \AY

Ao © st

Gy aST L 8,5 oleas gz 5 9 STl alales o5 Sb L 5O YAY)
s(f‘\)\‘ ‘LS“"))ﬁ Co i Sladlae wsé&.: u‘)lim))j 6)"5[35 9 ‘;MD" IRV
10.22089/smrj.2018.4778.1922 : Jliows dwlis N OA-AY

/Hamidi Zadeh, A., Rashid, A.A., Soltani Nejad, N., & Esfidani, M. R.\
(2018). The Effect of Cause-Related Marketing on the Perception and
Preference of Sports Services, with an Emphasis on the Role
of Moral Pleasure and Loyalty of Altruist Type Athletes.
Sport  Management  Studies, 10(49), 159-82.  (Persian).
Doi: 10.22089/smrj.2018.4778.1922 /




Sport Management Studies, No 49, 2018 14

The Effect of Cause-Related Marketing on the Perception
and Preference of Sports Services, with an Emphasis on the
Role of Moral Pleasure and Loyalty of Altruist Type
Athletes

A. Hamidi Zadeh?, A. A. Rashid?, N. Soltani Nejad?,
M. R. Esfidani*

1. Assistant Professor of Public Administration, University of Tehran *
2. M.Sc. of Business Management, University of Tehran

3. Ph.D. Student of Business Management, University of Tehran

4. Assistant Professor of Business Management, University of Tehran

Received: 2017/09/14 Accepted: 2018/01/31

Abstract

The present study proposes a proposed model to investigate the effect of Cause-
related marketing on affection (brand Attractiveness and identity) and the
preference of sport services: emphasizing the role of moral pleasure and loyalty
of athletes of the kindred, charity sports complex. The method of this research is
applied in terms of purpose and is descriptive based on a descriptive research
method. By using the tool of the questionnaire, it has been collected and surveyed
using the required data. The data needed to conduct the research using available
sampling method from 400 athletes (customers) of charity sports activities
complex in Tehran was obtained. Data analysis was performed using correlation
analysis and structural equation modeling with Amos 24 software. The results of
the study showed that the preference for Cause-related marketing services is
directly affected by the moral pleasure, identity and loyalty of altruists, and
because of the attractiveness of the brand, the preference of sports services is
affected by Cause-related marketing activities.

Keywords: Cause-Related Marketing, Moral Pleasure, Brand Attractiveness,
Identification, Prefer Sports Services
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