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Extended Abstract

Background and Purpose

In recent years, technological advancements in sports have significantly contributed to enhancing
athletic performance, injury prevention, and training efficiency. Interactive training devices such
as FitLight and BlazePod have become increasingly prominent in professional sports,
rehabilitation, and cognitive training. However, access to such advanced tools in Iran remains
limited due to high costs and import restrictions. SMOpod, an innovative sports training
technology developed domestically in Iran, seeks to overcome these barriers by offering an
advanced reaction training system specifically adapted for the local market.

This research investigates the potential market opportunities, practical applications, and
marketing strategies for SMOpod within Iran. By analyzing existing competitors and capitalizing
on local market advantages, the study aims to identify key sectors where SMOpod can establish
a competitive edge. Furthermore, it evaluates how targeted marketing and branding techniques
can facilitate product adoption among a diverse range of end-users, including professional
athletes, rehabilitation facilities, educational institutions, and recreational users.

Methods

This exploratory qualitative study followed a two-phase methodological design to assess the
market potential and strategic positioning of SMOpod.

Phase 1: Competitor Analysis

Structured content analysis was performed on six leading products identified as direct competitors
with comparable functionalities: FitLight, BlazePod, CatchPod, A-Champs ROXPRO X Flash,
Reflexx RLT 2.0, and ReactionX Training Light. Data sources included official websites, social
media platforms, and consumer reviews, focusing on product features, target demographics,
pricing structures, and marketing tactics.
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Phase 2: Qualitative Expert Interviews

Semi-structured interviews were conducted with 10 experts encompassing academia, professional
coaching, sports physiotherapy, and business aspects of the sports industry. Purposeful sampling
ensured diverse viewpoints. Interview themes included market segmentation, adoption barriers,
SMOpod’s competitive advantages versus imported alternatives, effective marketing strategies,
pricing models, and distribution channels.

Data from interviews were analyzed via thematic analysis, resulting in categorization into six
primary market segments: professional sports, rehabilitation, research and education, children’s
training, specialized occupations, and sports advertising.

Results

The study revealed numerous market opportunities and strategic considerations essential for the
commercialization of SMOpod in Iran.

Market Segmentation and Target Sectors

Competitor analysis confirmed that professional sports and rehabilitation constitute the primary
markets for interactive training devices. However, interviews highlighted additional underserved
segments presenting opportunities for SMOpod:

Professional Sports: Targeting sports academies, national teams, and elite training centers.
Rehabilitation: Facilitating injury recovery and balance training through incorporation in
physiotherapy clinics.

Research & Education: Providing universities with tools for data-driven performance evaluation.
Children’s Training: Collaborating with educational institutions and youth sports programs to
develop motor skills.

Specialized Occupations: Designing tailored training protocols for firefighters, military
personnel, and emergency responders.

Sports Advertising: Utilizing gamification and interactive marketing strategies to engage fitness
enthusiasts.

Key Competitive Advantages

Compared to imported equipment, SMOpod presents several distinctive advantages:
Affordability: Reduced production and retail prices enhance accessibility.

Local Support & Maintenance: Availability of on-site servicing mitigates logistical complexities
faced by foreign manufacturers.

Customization: Adaptable software allows sport-specific programming tailored to user needs.
Digital Platform Integration: Opportunities exist for mobile app development and online training
modules, expanding user engagement.

Marketing Strategies

Experts proposed a comprehensive multi-channel marketing plan to deepen SMOpod’s market
penetration:

Collaborations with influential athletes and sports coaches to leverage their networks and
credibility.

Employing digital advertising through social media channels, YouTube instructional content, and
popular fitness blogs.

Organizing demonstration workshops and interactive sessions within sports clubs and
rehabilitation centers to build user familiarity and trust.

Securing sponsorship deals with national teams and leading fitness competitions to enhance brand
visibility.

Sport Management Studies, Volume 17, No 92, 2025



63 Rasooli et al.

Implementing loyalty and gamification-based programs incentivizing repeat purchases and long-
term customer engagement.

Conclusion

This study underscores the critical role of adaptive market strategies and strategic positioning to
ensure SMOpod’s success within Iran’s burgeoning sports technology sector. Unlike imported
brands primarily dedicated to elite athletes, SMOpod’s versatility allows it to penetrate
educational, rehabilitative, and occupational niches effectively.

The findings emphasize the necessity of marketing innovation—particularly influencer
partnerships, gamified experiences, and digital engagement—in cultivating brand awareness,
acceptance, and loyalty among consumers. Despite its substantial advantages, SMOpod faces
challenges including resistance to novel technology adoption and a lack of established distribution
channels for interactive training systems. Overcoming these barriers will require intentional
alliances with sports federations, universities, and rehabilitation centers.

Future research should adopt a longitudinal approach to investigate adoption patterns and keep
improving user experience, thereby maximizing SMOpod’s uptake and market impact.
Keywords: SMOpod, Sports Marketing, Sports Technology, Mixed Methodology, Motor
Rehabilitation.

Article Message

The findings of this study affirm that innovative Iranian sports technologies such as SMOpod can
secure a substantive position within the national sports industry by identifying target markets
accurately, recognizing multifunctional applications, and implementing culturally tailored
marketing strategies. SMOpod’s competitive pricing, content adaptability, and indigenous
development serve as a model for the growth of knowledge-based sports technologies in Iran.
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Table 2 - Results of competitors' online media analysis
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