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Abstract

One of the issues that has attracted the attention of many adolescents in recent years is the
attention to physical appearance by increasing the muscle mass and volume, which has
increased the prevalence of eating disorders and energy consumption habits among
adolescents. It is stated that anti-marketing can be considered as a good way to reduce the
consumption of products that can cause problems for individuals and society. Therefore,
the main issue of the study is to identify the anti-marketing mix of illicit drugs in Iran's
sports. The present study was a descriptive-survey research with a mixed (qualitative and
quantitative) design. . Semi-structured qualitative interviews with 19 experts in sports
marketing management were conducted to collect data and Fuzzy Delphi method was used
to identify the most important components. As a result, product, price, point of sale,
promotion, objective evidence, people, processes, packaging, payment, public
interpretation, review and analysis, policy, public relations and dedicated networks were
identified. Therefore, these products should be used only in special circumstances and
under the supervision of a specialized team for professional athletes, and their public
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promotion in cyberspace has no scientific or rational justification. This study’s results can
be used to limit the process of production to consumption of these products.

Keywords: Anti-Marketing, Doping, Athlete, Abuse.

Extended Abstract

Background and Purpose

One of the issues that has attracted the attention of many adolescents in recent
years is the attention to physical appearance by increasing the muscle mass and
volume as it has increased the prevalence of eating disorders and energy
consumption habits among adolescents. It is stated that anti-marketing can be
considered as a good way to reduce the consumption of products that can cause
problems for individuals and society. Therefore, the main purpose of the study is
to identify the anti-marketing mix of illicit drugs in Iran's sports.

Materials and Methods

The present study was descriptive-survey research with a mixed (qualitative and
quantitative) design. In the qualitative part of this study, the semi-structured
qualitative interviews were conducted. Generally, this study went through two
stages: In the first stage, based on the Fuzzy Delphi method, the most important
factors affecting the anti-marketing management of illicit sports drugs were
identified by experts. In the second stage, the factors obtained from the first stage
were distributed among the members of the statistical sample in the form of an
appropriate questionnaire of fuzzy hierarchical analysis process method to rank
the obtained factors using appropriate formulas. The statistical population of this
study included 24 sports marketing management experts (university professors)
19 of whom were selected as the research sample. . They consisted of 11 assistant
professors, 5 associate professors, and 3 professors. Besides, 5 of them were
women and the rest were men.

Findings

Fuzzy Delphi method was used to identify the effective factors in anti-marketing
management of doping drugs. The following factors were identified as product,
price, point of sale, promotion, objective evidence, people, processes, packaging,
payment, public interpretation, review and analysis, policy, public relations and
dedicated networks, and 3 factors of security, persuasion, and public opinion were
removed according to the value of the index (less than 0.7). After identifying the
factors, an appropriate questionnaire of fuzzy AHP method, including pairwise
comparison of factors identified in the previous step, was developed and provided
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to Delphi group members. After collecting these questionnaires, the researcher
prioritized the components identified in the previous steps. According to the
results, promotion is the most important component in anti-marketing
management, followed by dedicated networks, review and analysis, policy and
packaging in the second to fifth ranks, respectively.

Conclusion

In this study, it was found that the promoting factor was one of the effective factors
in anti-marketing of doping drugs in sports. Therefore, laws should be enacted to
promote this field. In other words, these products should be used only in special
circumstances and under the supervision of a specialized team for professional
athletes, and their public promotion in cyberspace has no scientific or rational
justification. Therefore, the Internet pages related to the manufacturers of these
products should be severely restricted as these products should not be advertised
by the manufacturers. On the other hand, famous athletes and virtual influencers
who promote these products should also be dealt with, and posts and
advertisements related to these products should be removed by the desired
cyberspace. In this study, it was found that the factor of study and analysis was
one of the effective factors in anti-marketing of doping drugs in sports. The
advertising methods of these companies should be reviewed and these companies
should try to advertise only in the context of federations and for professional
athletes. On the other hand, regulatory agencies in the field of sports and the
Ministry of Health should try to carefully monitor the advertising of these
products in urban sports environments and report possible violations. This
requires regular reporting and submission to the relevant authorities as the amount
of use of these drugs should be constantly reported to determine how much
specialized use and how much abuse of these drugs there is. This study’s results
can be used to limit the process of production to consumption of these products.

Keywords: Anti-Marketing, Doping, Athlete, Abuse.
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