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1. Patterson & Smith
2. Relationship Quality
3. Wong & Shoal

4. Satisfaction

5. Trust

6. Commitment
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. Barry

. Relationship Marketing
. Gronroos

. Identification

. Establishment

. Maintenance

. Growth

.End

. Trust
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. Commitment

. Conflict Handling

. Satisfaction

. Relationship

. Financial Bond

. Social Bond

. Structural Bond

. Empathy

. NDobisi

10. Deshriver & Jensen
11. Henning Thurau
12. Chalipo

13. McDonald & Milne
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1. Stavros

2. Pope & Hume

3. Palmatier

4. Scheer, Houston, Evans & Gopalakrishna
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1. Kim

2. Solgen & Wiklund

3. Shammout

4. Extended Relationship Marketing
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4. Wang, Liang & Wu
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1. Statistical Package for the Social Sciences (SPSS)
2. linear Structural Relations (LISREL)
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1. Structural Equation Modeling

2. EQS

3. Analysis of Moment Structures (Amos)
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1. Goodness of Fit Index (GFI)

2. Adjusted Goodness of Fit Index (AGFI)
3 Normed Fit Index (NFI)

4. Incremental Fit Index (IFI)

5. Comparative Fit Index (CFI)
6. Root Mean Square Error of Approximation (RMSEA)
7. Root Mean Square Residual (RMR)
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Abstract

The purpose of this research is to investigatate the effect of relationship marketing on
quality of relationship with the spectators of Iran women's volleyball professional
league. The Research method was corelational research that was performed field
research. Three hundred six people (age > 14) were selected randomly. In the proposed
model, relationship marketing explained 74% (0.862) of the variance in relationship
quality. In addition, social benefits with the highest loading (0.65) was the most
important dimension in relationship marketing, and trust with the highest loading (0.69)
was the most important dimension in relationship quality. This results can ensure the
Iranian Volleyball Federation and sports clubs that increasing the quality of relationship
with spectators by means of social benefits and structural bonds can create a sustainable
competitive advantage. Other suggestions for enhancing the relationship quality are
holding regular and consistent volleyball leagues, using modern communication tools
and socialization, improving spectators-staff interaction, and paying special attention to
the needs and demands of spectators.

Keywords: Relationship Marketing, Relationship Quality, Women's Volleyball,
Social Benefits, Trust
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